






After a celebrated debut, Boston’s new
Institute of Contemporary Art has
become a magnet for tourists and art
lovers from around the world. People
are drawn to this new facility for inno-
vative exhibits and its stunning archi-
tectural design. Overlooking Boston
Harbor, many museum visitors choose
the fastest, most economical way to get
there: the Silver Line Waterfront.
"The South Boston waterfront is quick-
ly becoming one of the most dynamic
areas in the city, and the Silver Line
makes it so accessible," comments Paul
Bessire, Deputy Director at the ICA.
"For just a few dollars, people can zip
over here to explore the museum,

enjoy our family programs, dine over-
looking the harbor, or see a show that
they won't see anywhere else. We're
bringing the best of today's art, per-
formance, and ideas to Boston, and the
Silver Line is bringing Boston to the
ICA."

Sunday afternoons have never been
more relaxing. Especially for Logan
Airport-bound travelers who are
weary of driving in traffic, or paying
high taxi cab fees. The Silver Line
Waterfront is stepping up service to
accommodate more customers than
ever before, because Sunday after-
noons are the busiest time of week at
Logan.
Starting this fall, on Sundays from

noon to midnight, the number of
Logan-bound Silver Line Waterfront
departures per hour will be increased
from five to 7 ½, reducing the average
time between buses from 12 to 8
minutes.
Since 2005, Silver Line service to Logan
Airport ridership has increased from
2,000 to 3,500 daily boardings. “With
the growing ridership, it’s essential
that we increase service levels so that

supply continues to meet demand,”
said MBTAGeneral Manager Daniel A.
Grabauskas. “There are several ways
to get to theAirport, but the Silver Line
has proven itself as the mode of choice
for thousands of customers every day.
Priced at a CharlieCard fare of $1.70,
the Silver Line trip to Logan is less
than the cost of a cab before it’s even
left the curb.”

Fly to Logan on the Silver Line
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Art on the Wings of the Silver Line

50.8%The most common prior means of transportation reported by Silver Line
Washington Street riders was MBTA bus Route 49 at 39.9% on inbound
trips and 31.9% on outbound trips

Reason for taking the Silver Line Washington St.:
Convenience 55.8%
Cleanliness of Vehicles: Above Average 29.9%
Best Customer Service quality: Announcement of
stops – Excellent 31.7%
On-board Personal Safety Protection:
Above Average 35.5%

Silver Line Washington Street Customer Survey 2005
Inbound/Outbound Logan riders used the MBTA subway prior to taking
the Silver Line at 37.6%, followed by Drive Alone at 15.3%

Reason for taking the Silver Line Waterfront:
Convenience 84.0%
Most valued service quality: Reliability 90.5%
Vehicle cleanliness: rating “Above Average/Excellent” 86.9%
Courtesy: 71.1% rating “Above Average/Excellent” 71.1%

Silver Line Waterfront Customer Survey 2007

Silver Line Survey Results

Architectural achievement, inside and out.




